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CHINA'S NEW GOLD/FARM: -
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A tier 3 WOW gold farm workshép just autsideBeifing.
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Working

Online game players payingal money
for virtual serviceswithin the virtual
worlds they inhabit fuehnindustry that
dealsin commodities thateally don't
exist. This is the world of the Real
Money Industry.In RMT, studios like
this farm in Beijing help players
progress their characters byroviding
them with a multitude of services:
leveling characters while thplayersare
not logged inonline, offering in-game
currency for sale, gaining points to
improve the characters, anevenitems
and equipment. Studios caangefrom
asmall family operation like thisneto
large scale companies employing
hundredsof workers. There are many
online games to service, but
predominantly The World of Warcraft
reigns asthe primary market source for
theRMT industry.
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WARCRAFT,
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The Office Not SoRegular Hours Gateway To The West
Summertime isiotand balmyoutin the Work shiftsare typically 12 hours long in  Therouter isaunique find ina small
countryside. Without the luxurgf AC, an  smallerstudios Here,workers carean farmingyvillage like this and is likely the

armyof fansrunsto cool off the sweating overtime pay by working longer hours.  only onein the wholevillage. Staying

workersaswell asthe warmPCson which  However, at this farm, thremealbreaks connected ia vital partof anRMT

theydo their work. help reduce thdiong day” feeling. company anassuch, this farnoptsfor the
routerover plumbing.
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The Process

A player looking to purchase some gold for The \Wat Warcraft
could easily google “wow gold” and find a slew ddtings for gold selling
sites-most of these being Brokerages. Having loc@eWeb site to go
through, the player would then enter target infdiomaso that the deliver
will be to the correct avatar (player’'s charact@t)e average price of golq
varies depending on supply available and demane ctistomer selects ho
much gold they wish to order at an average of USOat 1,000 Gold and
usually has a choice of in-game delivery optionfeéWthe order is placed
the Customer Service Representative at the Brokesgiycontact a networki
of Gold Farms from which to purchase supplies dfl dor the Brokerage.

Upon filling the order, the Customer Service Refll tlven contact
the customer and deliver the gold through the ntktobhosen by the
customer. Sometimes the Service Rep. delivers tild directly to the
customer, but most of the time the Gold Farmer edlithe actual delivery.

The Payout: Out of a USD 15 order of gold, the Brake acquireq
the largest percentage of the order payment dudatge overhead
expenditures with massive expenses for advertisermed the payroll of
hundreds of workers, especially that of Englishfipient employees.
Depending on the individual company’s network make-their percentagg
can be as high as 75% of the order cost.

The Gold Farm typically would then intake 25% oé tbrder cost.
Gold Farms have a much riskier role on RMT becanis¢he threat of
account banning, but generally have lower overheadts due to
maintaining fewer staff than their much larger Berdge counterparts.

The Customer’'s Side: Just like in any other senvicgustry,
providing the customer with quality service and durct is the primary,
mantra of many of the businesses in the RMT ingu§tustomers often pa
through PayPal or credit cards as if they were randea product from al
online shopping site. Most RMT businesses provigasares to safely mak|
and receive orders because gaining the confidemtterast of the custome
is as important as the service they offer. Oncectlstomer receives the gol
through a delivery option within the game, they a®they wish with the
gold they now have. For most players that don’'tehthe time to produce
sufficient amounts of gold in-game, these servaesvery useful and helj
them to keep up with their friends and family wittich they enjoy the
game-playing experience.




Journal of Virtual Worlds Research — China’s Newdirm

THE BOSS
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THE NOOB

THE DAY SHIFT

THE TOP LEVELER
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The Cook Gamer Fuel In China A Ladies’ Touch

Onthe farm, Ma Liang’s mother gathers Traditional home cookenhealsfuel the Having met MaLiang onlinethrough some
crops andpreparesall themealsfor their workers at this farmRangingfrom a gamessheis quite comfortablaroundan
family and the workersShefeelsthatsheis varietyof vegetable dishe® rice and buns, envirnmentof gamers, and igery proud of
taking cae of alargefamily with the the workersenjoythreesquae mealsa Ma Liang’s work. Ma Liang’s girlfriend
workers actingssonslin China,families  day—aluxury comparedo many gold lives at the farmwith him and his family
are allowed onlyonechild, butfor her she  farms wheethe workers mugprovide and helpsnanagehe farm by keeping him
is oneof the fewto enjoy thefeeling of mealsfor themselves. happy and relaxedanauncommon
havingmany. dynamic found at this unique farhen

theyearis right, they plarto get married
and continue their lives.
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