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ABSTRACT 
 
The use of Lexis, a computerized legal database, is suggested and 
described for classroom in this paper. Several examples of the 
application of Lexis in different marketing classes are provided. 
Specific Lexis-generated PC screens will be presented to 
demonstrate the use of Lexis for understanding the legal 
environment of business. 
 

INTRODUCTION 
 
To refer to the legal environment when instructing marketing 
students is to allude to an amorphous concept that. almost everyone 
recognizes, but few really understand. Most marketing activities are 
influenced by legal developments and trends; hence. textbook 
authors are increasingly formulating materials about legal 
guidelines. For example, in Principles of Marketing by Kotler and 
Armstrong (1989), more than 50 references to the legal 
environment appear in the Subject Index, and nine of the 23 
chapters contain discussions of legal topics. In Sales Management: 
Analysis and Decision-Making by Ingram and LaForge (1989), 40+ 
index references to the law accompany related discussions in six of 
16 chapters. 
 

Thus, marketing instructors must (1) improve their own 
backgrounds regarding the legal climate so they can (2) discuss 
and explain the implications of the legal environment within the 
classroom. The focus of this paper is to assist educators with both 
of these requirements with emphasis on the latter: creating 
lecture. discussion, and experiential materials which further 
students’ understanding of the legal dimension of marketing 
topics. In addition, a secondary goal is to provide students with an 
interesting perspective about the legal environment. Without the 
proper encouragement, students may see the law as a collection of 
rules and regulations they have been forced to memorize for other 
classes 

 
ORGANIZATION OF LEGAL DATABASES 

 
The two most popular legal data retrieval systems are Lexis 
(1985) and Westlaw (1985). Both databases contain the texts of 
published judicial decisions for both federal and state courts at all 
levels (trial and appellate) . Access is also available to several 
specialized reference encyclopedias, most of the major legal 
journals, the Congressional Record, federal and state laws and 
regulations, plus other specialized materials. While subtle 
differences between the two networks do exist, these do not affect 
their use as described here. Thus, only the Lexis system will be 
discussed. 

 
Lexis is organized into four levels, libraries, files, documents and 
segments (going from broadest to narrowest in scope). A library 
contains all materials in a particular ressearch area and is 
subdivided into several files, which contain several documents 
(composed of various segments). For example, a complete listing 
and sample descriptions of Lexis libraries appear in Exhibit 1. A 
partial listing of files within the General Federal Library, along 
with a sample file description is presented in Exhibit 2. Exhibit 3 
includes a listing of the files with the law Review file.  

Federal library, along with a sample file description is presented 
in Exhibit 2. Exhibit 3 in includes a listing of the files with the 
Law Review file. 

 
 

Information retrieval using Lexis is similar to the processes 
utilized to search for material with any typical database 
found in university libraries. The appropriate search phrases 
must be formulated in order to find relevant information. 
Search phrases which are too general will product too many 
documents to examine, while too restrictive phrases will 
result in the omission of important documents. 
 
With Lexis, the researcher (faculty member or student) can 
streamline the process by knowing in advance the library and 
files in which relevant information is likely to appear. For 
example, if the topic involves federal law, the Genfed library 
would be the starting point, not the Stares library. If the topic 
relates
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to improper salesperson behavior within :the state or Michigan, the 
Michigan (MICH) library, containing both federal and state cases 
tried in Michigan, would be the focal point. 
 
Thus, Lexis involves two primary decision areas: the choice of 
search phrase(s) and the selection of libraries and files in which to 
search. Lexis is quite user friendly in terms of formulating search 
phrases. Key words (1 to 20 characters) can be combined in various 
ways, according to rules governing the use of character and 
connector terms. These are described in Exhibit 4. Words and 
character and connector: terms can be grouped using parentheses as 
they are used in algebraic computations. 
SAMPLE LEXIS RESEARCH PROJECTS 

 
We use Lexis to prepare classroom materials in two ways: to 
develop statistics to describe the significance of legal issues and to 
locate examples of the impact of law on marketing behavior. Each 
of these uses for Lexis is illustrated. 
 
Punitive Damages for Outrageous Marketing Behavior 
 
The application of punitive damages for particularly offensive bus-
inessperson behavior has been discussed extensively in the popular 
press in the past couple of years (Wall Street Journal 1989a,g) . A 
subset of this issue is the appropriateness of punitive damages 
when 
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the unacceptable behavior involves the intentional marketing of 
faulty products. How serious is this problem? How often are 
marketers sued when the damages claim involve a punitive request? 
To prepare to discuss these questions with students in a marketing 
strategy. we collected the data shown in Table 1: 
 

Clearly for marketers, punitive damages is a growing issue, perhaps 
worthy of greater discussion and analysis. A: least the trend 
suggests that marketers are increasingly exposed to punitive 
damages claims. 
 

Alternatively, aggregate data from Lexis imply that the frequency 
of the punitive damages problem is perhaps not too important. 
Using the search phrase “product liability or strict liability or 
negligence,” one finds 3,061 federal and 6,435 state cases 
reported for 1983. From Table I we note that only 130 reported 
cases in 1988 involved marketers in product liability litigation 
with punitive damages claims. Thus, only 1.37% of the cases for 
1988 (l30/(3,061+h, 435)) involved punitive damages. 

 
Survey Research 
 
In a discussion of the importance of survey research, a student once 
suggested that courts would have little use for survey results 
because such information would be “hearsay,” one person’s 
statement about another person’s statement--generally inadmissible 
testimony. Our experiences suggested otherwise, but we had no 
concrete data to back up our impressions. We immediately assigned 
this student the task of verifying his contention, The eventual 
search phrase was “(consumer or opinion)(poll or survey) for both 
Genfed and States libraries, Between 1900 and 1979, survey 
research was discussed in 159 federal and 109 state reported cases. 
From 1980 through 8/1/89, survey research was considered in 282 
federal and 158 state cases. Thus, the use of such research has 
clearly increased in the last decade. 
 
To follow up on this topic, several students located specific cases in 
which survey evidence was presented in great detail (Harlequin v. 
Gulf & Western 1980; Keith s’. Volpe 1988; Saliba v. Indiana 
1985; Trump v. Caesars World 1986: U-Haul v. Jartran 1984; NFL 
v New Jersey Giants 1986: Miller V. Anheuser-Busch 1987; 
Quality Inns s’. McDonald’s 1988). The discussion resulting from 
these cases was quite useful and resulted in our looking into issues 
which we would not have investigated had we not located these 
cases. For example, courts have different views, as compared with 
survey researchers, regarding certain research procedures. Courts 
rely very heavily on face validity for assessing adequacy of sample 
size. Courts view probing questions to gather additional 
information very suspiciously--seeing them as leading questions. 
 
Salesperson Misstatements 
 
To investigate the incidence of unethical and dishonest by 
salespersons, we assigned a student group the task of searching 
Lexis for cases on this topic. Their first task was to determine the 
search words and phrases, which would uncover important 
litigation. The initial choices were various forms for salesperson, 
including salesman, saleswoman, salespeople, sales agent, 
manufacturer agent, and manufacturer representative, But without 
associating salesperson with some forms of wrongdoing such as 
negligence, cases were found in which the salesperson played a 
minor or merely; was mentioned in passing. Eventually, after 
reading several cases, the students utilized some of the connectors 
noted in Exhibit 4 and developed several complex search phrases. 
Based on the student’s initial work, we reconducted their search 
and formulated the problem as presented in Table 2. While students 
cannot he expected to generate such detailed findings, they can 
begin the search process. Table 2 and its outdated predecessors) has 
served as a very useful discussion vehicle in several sales 
management sections, 
 

APPLICATION CF LEXIS TO OTHER BUSINESS 
DISCIPLINES 

 
Lexis is by no means limited to marketing problems. An instructor 
with a labor relations class can easily develop assignments based 
on employment discrimination cases. Lexis contains an enormous 
tax-related case section, providing many opportunities for 
accountants or attorneys to select materials. Naturally business law 
professors already have found Lexis very helpful. 
 

CONCLUSION 
 
The examples and data can he brought to class to bolster lecture 
material. We have also assigned students the task of searching 
Lexis armed with the appropriate search phrases, and at other times 
we have asked them to develop the search phrases themselves 
before query- 
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ing Lexis, Generally, it is desirable to supply the search phrases 
because students usually lack familiarity with legal terminology, 
making it difficult for them to determine which search phrases 
would be best. 
 
Another approach is to provide alternative search phrases which 
will yield different numbers of located documents, Students should 
then be asked to describe the outcomes are different, perhaps even 
determining which search phrase is ‘most useful,” Such an exercise 
forces students to think through the nature of the problem being 
researched, generally resulting in their understanding the problem 
in greater depth. 
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